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Invida/Scar Forum 

 

Invida launched Dermatix® throughout the region in 2009 and 2010, and since that time has seen the 

product become one of the flagships of its growing dermatology portfolio.  While Asian markets 

comprise approximately 7-8% of the world’s pharmaceutical market, the region already accounts for 

23% of the world’s dermatology market.1  Thus, Invida’s goal of providing products that meet the needs 

of Asian consumers has led the company to increase its focus on dermatology as a core element of its 

growing portfolio.    

 

Sumeet Sud, Chief Marketing Officer for Invida, commented, “We are pleased to have the opportunity 

to host some of the leading clinicians in Asia for this dynamic forum and to provide key information on 

ways we can improve scar outcomes, and, ultimately, quality of life for patients in Asia. We were able 

to increase the awareness of optimal scar management for physicians and create a dialogue that will 

help to strengthen our relationships with physicians.  Now, with the recent announcement of our 

alliance with Sinclair, we look forward to continuing to develop our dermatology portfolio and bringing 

additional important products to Asian consumers.” 
 

Dermatix® and Dermatix Ultra® are registered trademarks of Invida Group Pte Ltd 

 
About Invida Group Pte Ltd  
Invida improves the lives of patients in Asia by commercializing differentiated pharmaceutical products 

of superior quality - the result of which will allow all Invida stakeholders to prosper. This is done 

through proven brand marketing and sales know-how, strong expertise across a number of key 

therapeutic categories and deep experience in all critical Asian markets. Comprehensive functional 

capabilities provide rapid market access delivered by passionate team of professionals. 

 

With 4,000 employees in 13 markets in Asia Pacific, Invida operates across the commercial value 

chain from regulatory approval and product launch to lifecycle management. We manage a portfolio of 

proprietary healthcare brands as well as licensed products from small biotech firms and large 

multinational companies. Partnering is a critical component of Invida’s business model. We collaborate 

closely with our partners in developing effective strategies and put our extensive experience behind 

maximizing the potential of the assets entrusted to us.  For more information on Invida, please see  

www.invida.com. 

                                                       
1 Source: Euromonitor 
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